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MRI Market Solutions is the custom and
analytical research division of Mediamark
Research & Intelligence. We are creative
problem solvers for publishers, advertisers and
marketers, especially when it comes to
researching, managing and analyzing consumer
and media information for use in strategic
marketing decisions.

Mediamark—MRI for short—is uniquely suited
to the task. For more than 30 years MRI has
been setting standards in how syndicated
consumer and media research data are collected
and reported. MRI’s Survey of the American
Consumer™ is the leading provider of
single-source media and consumer research in
the U.S. and the primary source of audience

data for the American magazine industry.
Syndicated reports associated with the Survey are
groundbreakers that both deepen and broaden
our understanding of American consumers.

MRI Market Solutions is for marketers who need
more focused views of the consumer market
than syndicated studies can provide. Market
Solutions has the same DNA as MRI’s syndicated
research division—a commitment to high-
quality and innovative market research, mastery
of research methodologies, deep curiosity about
consumers and markets—but its genetic code
also provides for an enhanced sensitivity to the
client’s point of view and a talent for devising
creative data-based solutions to any number of
strategic challenges.

THE SURVEY OF THE AMERICAN CONSUMER™

The Survey is a syndicated study involving an annual probability
sample of approximately 26,000 consumers in the continental
U.S. Uniquely, respondents are surveyed face-to-face in their
homes. The methodology is challenging, but MRI consistently
generates the highest response rates in the industry—vital for
data quality and reliability.

The Survey is the largest, most reliable and most comprehensive
consumer and media usage research study conducted in the U.S.

* 6,000+ brands

e 500 product categories

¢ Exposure to and usage of all major media
e Consumer opinions and attitudes

¢ Psychographic segmentations

MRI offers a number of Survey-related
syndicated studies reporting on media
usage, demographic groups, issue

readership, audience accumulation and
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MRI Market Solutions focuses on the development of strategic marketing
intelligence in three areas:

Custom Media Research—for print and online publishers who want to understand
their audiences better and more persuasively communicate their marketing value.

Custom Consumer Research—for advertisers and marketers who want to know more
about their best prospects and fine-tune strategies to target them.

High-End Analytical Solutions—for strategists, research analysts and direct marketers
who need a higher level of research data to guide their marketing strategies.
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There is only one way to find out more than you already
know about your print or online readers: by asking them—
or by having MRI Market Solutions ask them for you.

MRI Market Solutions focuses on areas not covered by the
Survey of the American Consumer™ or MRI's other syndicated reports.
Established magazines, smaller magazines with limited or controlled
circulation, magazine brands with print and online versions, and digital-only
publications can all benefit from custom research conducted by MRI.

MRI does much of its custom research online, but is equally adept at using other
research methodologies—it all depends on the goals of the research. Regardless of how
the data are collected, MRI's research expertise ensures quality execution and reliable,
actionable results.

Among the different types of custom media research conducted by MRI:

Subscriber Research allows both big and small publishers to thoroughly study their most
committed readers and their relationships with them.

Reader Research surveys a publication’s most elusive readers—newsstand buyers, out-of-home
audiences, and readers of free or controlled circulation titles.

Subscriber Retention Research helps publishers understand why some subscribers remain loyal,
and why others drop away.

Custom Media Rese

MRI MEDIAPANEL

MediaPanel is an ongoing interactive online

consumer panel that allows publishers to
cccccc t directly with consumers, recruit
focus groups and conduct ad testing

studies. Panels use the client’s branding
but are designed, fielded and managed by
MRI Market Solutions.

MRI MediaPanels are fast, efficient,
focused and proprietary, and have a direc
and positive effect on ROI.




CUSTOM MEDIA RESEARCH

CREATIVE RESPONSES TO STRATEGIC CHALLENGES

CASE 1

STRATEGIC CHALLENGE

A growing web-based publication needed a credible and in-depth users profile to sell itself—not only to a
broader range of advertisers, but against more and different kinds of competition.

CREATIVE RESPONSE

MRI surveyed frequent visitors to the website, benchmarked the results against the Survey of the
American Consumer™ database and provided the publisher with an “MRI-view” of the site’s users—
showing what makes them unique and how they differ from the general population.

CASE 2

STRATEGIC CHALLENGE

A large business magazine with a loyal subscriber base and a solid position on the Internet needed a
unified view of its entire audience to support both development and deployment of its marketing strategy.

CREATIVE RESPONSE

MRI surveyed the magazine’s digital audience, integrated the findings with hard copy readership data
from the Survey and MRI's MediaDay, and delivered comprehensive net reach metrics alongside a deep
representation of the brand’s total media audience.

CASE 3

STRATEGIC CHALLENGE

A small, controlled-circulation publication did not qualify for inclusion in MRI's national Survey, limiting
its ability to compete for advertisers or develop new consumer distribution channels.

CREATIVE RESPONSE

MRI conducted a subscriber study of the magazine’s controlled audience, generating a reliable
marketing database for supporting ad sales and producing actionable data to guide circulation growth.



CONSUMER

AD EFFECTIVENESS RESEARCH

MRI Market Solution’s custom ad effectiveness research
is conducted by MRI Starch, which for over 80 years has
been measuring ad readership and researching ad

effectiveness in national publications.

Marketers and advertisers with particular information
requirements for their brands, products or messaging use
custom Starch studies for their flexibility and reliability.
Starch studies, whether syndicated or custom, are
powerful tools for determining which ads best accomplish

specific marketing objectives and best drive ROI.

Client questions, including open-ended ones, can be added
to Starch’s standard questions. Different ad creatives can
be pre- or post-tested across specific consumer targets.
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om Consumer Research

MRI Market Solutions is a powerful strategic resource for marketers, advertisers and agencies
who want to know more about their markets and their target consumers.

No one—not even the U.S. Census Bureau—knows more about American consumers than MRI,
and no other organization has mastered so many ways to study them.

Custom consumer research from MRI includes:

Consumer Marketing Research—MRI is a pioneer in developing high-quality consumer research
protocols to support a wide range of marketing initiatives: brand positioning, new product
development and product launches, customer satisfaction and custom segmentation.

Industry Consumer Research—MRI Market Solutions can conduct highly-specialized primary
research for specific industries, such as Financial Services or Pharmaceuticals, to support their
understanding of target consumers and develop market segmentations for their products.

MRI BrandPanel—An ongoing research panel, similar to MRI MediaPanel, for
marketers and advertisers who need a high resolution focus on consumers.

In all the custom research MRI conducts, new data can be
leveraged with the Survey of the American Consumer™
database, providing a national and competitive context
for their findings.
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What do\the numbers say?
Will these \numbers work with those numbers?
How can\we make our numbers work harder?

The high-end analytics division of MRI Market Solutions
provides answers to these and more questions—and the high
resolution data to back them up.

The consultative focus at MRI Market Solutions is set equally
on data reliability and data utility. MRI will work with a client’s
marketing or research analysts to:

e/ Generate new data to increase consumer
insights from existing data.

e Bridge or match different datasets with the
Survey of the American Consumer™
database, and put them to work together.

e Create new or imported custom
market segmentations.

Examples of Analytical Solutions:

The/Omnibus Re-Contact Study poses client questions directly
to respondents from the Survey. Clients benefit from the
specificity and security of a primary study and the context, scale
and economy of a syndicated survey.
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igh-End Analytical Solut

Direct Name/Address Matching—Matching the names on a
client’s database with those in MRI's national Survey database
results in a powerful hybrid database that generates custom-
tailored consumer insights. While it's not unusual to combine
proprietary client records with general survey responses for
deeper customer analysis, combining customer records with as
large and diverse a survey as MRI's is exceptionally powerful in
maximizing the “intelligence-value” of client records.

Data Integration—Integrating MRI’s Survey data with a
customer database can produce an expanded and unified view
of a client’s customers and provide the deep insights needed to
support creative marketing strategies.

Custom Market Segmentation—\When simple demographics
won't do, market segmentation can provide the rich multi-
dimensional view of consumer prospects that marketers
increasingly require. To create a powerful custom
segmentation, clients can apply their own segment definitions
to the Survey database, use MRI's definitions or work with MRI
Market Solutions to develop new ones.

DATA PARTNERSHIPS

Just as MBI validates its database using U.S.

Census data, so many direct marketers use MRI
data to validate their databases and segmentation
models and construct propensity models for their
products and services.

MRI Market Solutions has dozens of third-party
partners who take advantage of the size, scope and
reliability of MRI's Survey database to strengthen or
enhance their own consumer databases. Partners
include companies that specialize in geo-demographic
or household segmentations (Nielsen, Claritas,
Pitney Bowes, Spectra, VALS) and direct marketing
(ACXIOM, Experian).

ANALYTICAL
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FOR MORE INFORMATION

about how to put the creative problem-solvers at
MRI Market Solutions to work in answering your
strategic marketing challenges, please contact us

at 800.310.3305 or visit www.mediamark.com.
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Mediamark Research & Intelligence

A Member of the GfK Group
Offices in Chicago and Los Angeles

Headquarters

75 Ninth Avenue
New York, NY 10011
T 800 310 3305
www.mediamark.com





