Measuring Digital Print:
Revisions to GfK MRI O6s Magazi ne
January, 2011

© Copyright GfK Mediamark Research & Intelligence 2010. Proprietary and Confidential



GfK MRI Changes to GIfK MRI Questionnaire January 2011

The changing world of Digital Print

Electronic readers, sophisticated Mobile
phones and Tablets (like Apple iPad)
have increased the urgency to measure
digital print

In the U.S. many print companies think
these devices may be the beginning of
a new era for print.

It is possible that a significant
percentage of audience will eventually
be digital
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Introduction and Growth of Tablets

Apple iPad has been a huge success and as additional tablets enter the
market, exponential growth of tablet computers is expected

As of January, 2011, Apple has reported sales of approximately 15 million
iIPad tablets worldwide since its April, 2010 launch.

About 50 of MRI
measured magazines offer
Padapp fHreplicac

Another, at least, 90
measured magazines offer
replica versions through
Zinio and similar services,
with new electronic
versions appearing daily,
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The Futur e: Gf K MRI 6s Measur emen
Specific Print Brands

Magazines and newspapers have site-
centric data, but have limited information
about demographics and other behaviors
of users

GfK MRI recognizes the importance of
providing an integrated measurement
(paper/digital) as well as providing
demographics, psychographics and other
behavioral information about readers

GfK
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Gf K MRI 0s Measur e:c
Digital Print

GfK
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Changes to our question wording

In order to measure the total audience of print brands across all platforms,
GfK MRI has to make a fundamental change to the question wording
used to measure print audiences while preserving a consistent measure
of hard- copy audiences

In 2010, we conducted a large scale, in-person test designed to assess the
potential impact of the changes on hard-copy audience estimates and to
evaluate how respondents understand and respond to descriptions of
different print electronic versions

We found that the wording we tested had no significant impact on the level
of hard-copy readership. It should be noted, though, that the rapidly
changing landscape of print may ultimately affect hard-copy audiences

Based on the results of the test, we are implementing the following
language and questioning sequence, beginning with the Fall 2011 report.

GfK
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Interview Procedure: Introduction/Preamble

Before sorting the magazine logo cards, the respondent will be shown a
card with pictures of different ways to read or look into a magazine and
will hear this language (the preamble):
AMagazines can be read or | ooked into in differ

of some of them. They can be printed on paper or they can be published

electronically, such as those read on a computer or on the Internet or with an e -
reader such as the Amazon Kindle. You may also be able to read or look into a

magazine on a tablet, such as the Apple IPad, a cell phone or other mobile device

or you may | ook at the magazineds website. o

While listening to the preamble, the respondent will see the following
reference card (SEE NEXT SLIDE):

GfK
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WAYS TO READ OR LOOK INTO A MAGAZINE

PRINTED ON PAPER ON A CELL PHONE
OR OTHER MOBILE DEVICE
3

e T

@i“i’

ON A TABLET
(such as Apple iPad)

ON A COMPUTER

(Not the website)‘

Alj‘!‘-‘# S

GfK
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Interview Procedure: Post-Preamble

After listening to the preamble and other introductory instructions, the
respondent will sort magazine logo cards and the interviewer will go
through the questioning sequence depicted on the next slide.

The respondent is specifically instructed to include reading or looking
Into electronic versions of the magazine and websites, as well paper
versions

Steps 1, 2, 3 and 5 on the next slide are consistent with how GfK MRI
has always administered the questionnaire. Steps 4 and 6 are new.

GfK

© Copyright GfK Mediamark Research & Intelligence 2010. Proprietary and Confidential



GfK MRI Changes to GIfK MRI Questionnaire January 2011

Revised magazine questioning sequence

2. 0ut of 4
issues
published,
how many do
you read or
1. Logo Card sort: read or 00K into? 3. 2nd Card Sort: read or
looked into, last 6 months looked into, last
publication period
4. For each magazine, 5. Qs for Paper versions:
which versplon read? ANhere Read How Obtained
aper M=) A¢ of Days % of Pages favoril|te
Both a Aime Spent # of Issues

6. Qs for Electronic Versions:

Electronic - pmm Aevice Used
Mescription of Electronic Version GfK
Arime Spent
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Revised magazine questioning sequence

To maintain questionnaire | ength, n i
AActions Takeno have AdMeasure cane mov e d . |
provide more granular data.

GfK
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Electronic Reading i New Qualitative Questions

For magazines read electronically we ask three new qualitative
guestions:

Mevice Used
Mescription of Version

Arime Spent

GfK
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Electronic Reading - Devices Used

AHere is a |Iist of different ways i n which
visit the website of a magazine. Thinking of (TITLE), which statement or

statements describes how you obtained the electronic version or visited the

website of (TITLE) that you read or looked into in the last (TIME PERIOD)

days?o0
Desktop or Laptop Computer
E-reader (like Amazon Kindle or Barnes & Noble Nook)

Tablet (like Apple iPad)

Cell phone or other Mobile Device

GfK
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Electronic Reading T Description of Version

Then, respondents are asked how they would describe the
electronic version they read:

At was a magazine website

At was a digital reproduction obtained through Zinio, Coverleaf or
another digital newstand service.

At was a ammpmptowingm digithl magazine, which could
include a cover, articles, pictures, advertisements and regularly
updated issues.

At was a ammmpbatmotmdigital magazine

At was a text-only or mostly-text version of the magazine

At was something else

GfK
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Electronic Reading 1 Time Spent

Finally, respondents are asked how much time they spent reading
or looking into the electronic version of the magazine or visiting
magazi neods

t he

15 minutes or less
16 - 30 minutes
31 - 45 minutes
46 minutes - 1 hour
1 - 1% hours

1% - 2 hours

2 - 2% hours

22 - 3 hours

3 -3 % hours

3% - 4 hours

4 -5 hours

More than 5 hours
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Gf K MRI 6s Me a-RBeaders amd Tabletso f E

We will continue to ask additional questions specific to tablets and E-readers:

1.-n Do you per s o-eader|sych as tha Anemaon Kihdle or a tablet,
such as the Apple iPad?

IF YES:

2.AWhich off ealdeses ®r tablets do you per
Tablets E-Readers
Apple iPad Amazon Kindle
Other tablet Barnes & Noble Nook

Sony Reader
Other E-reader

oWhich of the following, i1 f an-wgeaderdi d

\

r tabl et i n the | ast 6 mont hs?09

o w

Book, Magazine, Newspaper, Other GfK
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Newspapers
We also are introducing measures for digital editions and websites
for national newspapers.
These wil/l Il nclude a measure for MfnRe

and yesterday.o

We also ask about device used, description of version and time
spent for electronic reading of national newspapers.

GfK
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Timing and Implementation

The new measures will be implemented in Wave 65, (field period
March-October, 2011). One wave of data will be completed by
November 1, 2011. Release of any of these additional data will be
determined based on in-tab/stability criteria.

It is expected that, at a minimum, we will be able to release a one
wave of a total brand estimate (paper + electronic) for most
magazines in Fall 2011

In addition, we will release more detailed information about
electronic reading for magazines with a requisite number of
respondents. Only stable estimates will be released, so
accordingly, the level of detail released is dependent upon the
results of the study.

GfK
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For additional information, please contact
your GfK MRI Sales Representative
or visit our website
www.gfkmri.com GfK
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